8 Creative Ways to Use
Case Studies to Market
Your Company



What you will learn

m How to turn case studies into lead generation
and marketing tools

m How to use case studies
m Define or affirm your brand story
m Close deals
m Get free publicity for your company and your customers
m Strengthen your other marketing content
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Why Create Case Studies?




Case Studies’ Effect on Sales

Type of Content B2B Buyers Value Most

710% -
60% -
50% - Case studies
40% - are the most
o credible
30% sales content
20% - you have
10% - control over.
O% I I I I
Prof. Industry Case Analyst Product
Association Group Studies Reports Reviews

Source: 2013 CMO Council Study of B2B Buyers



Case Studies’ Effect on Branding

m [t’s much more difficult to “push”
a brand than to “discover” one.

m Customer feedback shapes your
brand story.

m Hostway: Adaptable,
approachable data center teams
become partners in the
customer’s success. Also, a cloud
provider for cloud providers.

m Baxter Research Center: Research
that helps clients stay relevant and
stand out in a crowded
marketplace.




How to Write a Case Study




Asking Customers to Participate

m Offer value
m Publicity on website
m Inclusion in newsletters

m Outreach to media covering their industry

m Choose customers carefully
m Good relationship
m Variety of verticals

m Ask sales team for input



+
Tips for Writing the Case Study

m Customer interview
m Draft and send questions in advance

m Keep to 30 minutes, if possible

m Look for patterns

m Do the customers reinforce your brand story or send itin a
new direction?

m Is there a unified theme among your customers’ stories?

m Write it as though you're a third party, but don’t be afraid
to highlight your branding messages



Case Study Template

Overview
A quick summary of the story you’re about to tell

Background

The challenge the customer faced

Solution
How the customer found your company and why
they chose you

Results
How your product or service has solved the
customer’s problem

Conclusion
The customer’s plans for the future, continued
growth with your company’s help
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8 Ways to Use Your Case
Studies




Quotes & Testimonials

m Get more mileage out of quotes by writing them in a way that
they can stand alone as testimonials.

Bad
“We knew Hostway had that covered for
us.” (Makes no sense out of context)

Good

“We develop applications because
we’re good at that. We trust Hostway to
ensure the infrastructure we need to
grow is available and quickly accessible
— that’s their core competency.” (Tells a
story on its own)




+
2 Press Releases

m Link to case studies from press releases
m Reinforce messaging

m Support product mentions

PRESS RELEASE

Hostway has carved a niche in the cloud market as a "cloud provider for cloud providers"
1 with its customer base representing a large number of Software as a Service (SaaS)
providers and cloud resellers. In 2012, 40% of the service providers listed in the Fortune 500
Messaging resold Hostway's cloud services, as did smaller providers such as Cloudkey, a marketing
consulting firm that provides its CRM application on Hostway's public cloud.

2 In addition, the company introduced its hybrid offering in early 2012, and has seen fast-
growth companies like sports-blog-network FanSided utilize the combination of managed
Products and cloud hosting to keep their sites up and running during heavy-traffic seasons — in
FanSided's case, NFL season.




+ .
3 Webinars

m Customers are interested in
learning how people like
them have solved specific
problems

m Cater the webinar to a
specific but common
problem / solution

m Ask the customer to
participate in the webinar,
if possible




Sales Collateral

m Train your sales team to use case
studies to close deals

m Emalil to prospects

m Request case studies for specific
verticals

m Re-use information and quotes in
sales presentations

m Use quotes on referral lists
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5 Product Pages
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Newsletters

m Repurpose your case studies as newsletter articles

m Not only good for you, publicizes your customer to your
readership base — can be a major selling point when
asking customers to do case studies

Hostway News

CALL +006-277-7318 OR LIVE CHAT WITH OUR AGENTS

To Cloud or Not to Cloud: In This Issue
8 Apps that Make the Grade Geeking Out Over the Cloud, But

Don't Know Where to Start? 8
Apps That Make the Grade

From Cottage Industry to Market
Leader. QWASI| Goes Worldwide

Recap + Video: Hostway a Hit st
One of the World's Largest Cloud

Download the Whitepaper Events

From Cottage Industry to Market Leader:
Hostway Helps QWASI Take Its Solution
Sl

Boost Your Visitility - Become a
Brand Ambassador

Worldwide Connect with Us on Social
Media

QWASI had an idea, a plan and an audience for its premium moblle and social marketng services —~ it just

IRy
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7 Social Media

m Promote your case studies on social media

m Phrase the post in terms of the problem
solved:

m Bad:“Check out our new case study about [ : |
Customer XYZ.”

m Good: “Customer XYZ needed a way to handle
a seasonal increase in web traffic. See how we
kept them up and running.”

m Ask the customer to retweet or
share the post with their
followers




8 Media Relations

m Ask your customer whether they’d be willing to
participate in media interviews

m Pitch the case study to relevant industry media

m Offer media the opportunity to run it as a feature article
or use information from it in conjunction with ‘ f =
additional interviews |

m Customer

m Appropriate internal personnel
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15% Oft
Case

Study
Writing
Services

Austin Freelance Writer

Redeem via email:

Approx. $150 Value!

PROMO CODE:



Newsletter HOSTWAY
Broadcast

Learn More:

Email Marketing Made Easy!



Questions?




